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CHIPOTLE TAPS THE FARMLINK PROJECT AND TIKTOK
CHEF NICK DIGIOVANNI TO FIGHT FOOD INSECURITY
THIS WINTER

e DiGiovanni to help reveal coveted Chipotle Honey Vinaigrette recipe if it reaches goal of helping
The Farmlink Project donate 20 million pounds of produce to food banks this winter.

e Chipotle fans can help reach this goal by rounding up on the Chipotle app and Chipotle.com as well
as donating Chipotle Rewards points to support The Farmlink Project. The brand will match point
donations through January 31.*

e Chipotle has already committed to partnering with The Farmlink Project to help the organization
donate more than 10 million pounds of produce to food banks across the U.S. this holiday season.

NEWPORT BEACH, Calif., Dec. 14, 2022/ / -- Chipotle Mexican Grill (NYSE: CMG) today announced it
is teaming up with The Farmlink Project to help donate more than 10 million pounds of produce to food banks
this winter, with a goal of reaching 20 million pounds donated.

"Chipotle is a clear restaurant leader in local sourcing, buying over 35 million pounds of local produce in the
last year alone," said Chris Brandt, Chief Marketing Officer, Chipotle. "We are proud to partner with The
Farmlink Project to help them deliver fresh produce to food banks and help feed those in need this winter."

Real Recipes for Real Change

Chipotle believes that real food made with real ingredients has the power to change the world. For the third
consecutive year, the brand is partnering with like-minded nonprofit, The Farmlink Project, to help The
Farmlink Project donate fresh produce to food banks. Founded by college students during the pandemic, The
Farmlink Project is a grassroots movement that connects farms with food banks to fight food waste and
hunger while supporting essential jobs.

The Farmlink Project's Lead Ambassador and social media chef partnered with Chipotle to help
generate awareness for the goal of 20 million pounds of produce donated this winter. If Chipotle and The
Farmlink Project reach that goal by January 31, Chipotle will reveal the cult-favorite Chipotle Honey Vinaigrette
recipe featuring nine real ingredients for the first time ever. Fans on social have long obsessed over how the
Chipotle Honey Vinaigrette tastes so delicious (see examples , , ).

Chipotle fans can support The Farmlink Project by:

e Round Up for Real Change: Through January 31, Chipotle guests can round up their bill on the
Chipotle app and Chipotle.com to the next highest dollar amount to support The Farmlink Project.

e Donating Chipotle Rewards Points: Donating 485 points and choosing The Farmlink Project as the
beneficiary results in a $1 donation to The Farmlink Project, equivalent to 30 pounds of food.
Through January 31, Chipotle will match point donations to The Farmlink Project, meaning a 485-
point donation can result in 60 pounds of food donated.*

Food Insecurity In America

More than 33 million Americans live with food insecurity.” Defined by a lack of consistent, reliable access to

enough food for an active, healthy life, food insecurity is a critical issue nationwide.™ Chipotle and The
Farmlink Project have partnered to help put food on the table this winter, especially in communities that need
it most. Chipotle is working with The Farmlink Project to route donations to the top 20 most food insecure

markets in the U.S., including Albuquerque, N.M., Indianapolis, New Orleans, Augusta, Ga. and more.™

Chipotle x The Farmlink Project History

This fall, Chipotle helped The Farmlink Project donate 185,000 pounds of food to Fort Myers to support
Hurricane lan relief. Since Chipotle started to support The Farmlink Project in 2020, the partnership has
enabled the donation of more than 40 million pounds of produce to communities in need across the U.S.


http://www.prnewswire.com/
https://c212.net/c/link/?t=0&l=en&o=3736524-1&h=1304677986&u=https%3A%2F%2Fwww.tiktok.com%2F%40nick.digiovanni%3Flang%3Den&a=+Nick+DiGiovanni
https://c212.net/c/link/?t=0&l=en&o=3736524-1&h=1540931901&u=https%3A%2F%2Ftwitter.com%2FTaylorTannebaum%2Fstatus%2F1519466542592925696&a=HERE
https://c212.net/c/link/?t=0&l=en&o=3736524-1&h=176353188&u=https%3A%2F%2Ftwitter.com%2F__RELS%2Fstatus%2F1499528582514626581&a=HERE
https://c212.net/c/link/?t=0&l=en&o=3736524-1&h=2472816523&u=https%3A%2F%2Fwww.tiktok.com%2F%40everythingrichgirls%2Fvideo%2F7158574460730215722%3Fis_copy_url%3D1%26is_from_webapp%3Dv1%26item_id%3D7158574460730215722&a=HERE

*No purchase necessary. For every $1 donation to The Farmlink Project with 485 loyalty points in the Rewards
Exchange section of the Chipotle app and on Chipotle.com between December 14, 2022 through January 31,
2023 in the US, Chipotle will donate 1 additional dollar, with a minimum Chipotle matching donation of
$10,000 and maximum of $50,000.
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ABOUT CHIPOTLE

Chipotle Mexican Grill, Inc. (NYSE: CMG) is cultivating a better world by serving responsibly sourced,
classically-cooked, real food with wholesome ingredients without artificial colors, flavors or preservatives.
Chipotle had nearly 3,100 restaurants as of September 30, 2022, in the United States, Canada, the United
Kingdom, France and Germany and is the only restaurant company of its size that owns and operates all its
restaurants. Chipotle is ranked on the Fortune 500 and is recognized on the 2022 list for Fortune's Most
Admired Companies. With over 100,000 employees passionate about providing a great guest experience,
Chipotle is a longtime leader and innovator in the food industry. Chipotle is committed to making its food
more accessible to everyone while continuing to be a brand with a demonstrated purpose as it leads the way
in digital, technology and sustainable business practices. For more information or to place an order online,
visit

ABOUT CHEF NICK DIGIOVANNI

Nick DiGiovanni is a chef, food content creator, and world record holder for numerous food-related feats. After
becoming the youngest-ever finalist on MasterChef Season 10, Nick rapidly gained a loyal, eager-to-learn
audience for his award-winning video content. He now cooks for nearly 20 million followers across social
media platforms, and he's been involved with The Farmlink Project since his brother helped found the
company in 2020. Next up, Nick is working on his first cookbook, "Knife Drop," which will be released in
summer 2023.

SOURCE Chipotle Mexican Grill, Inc.

For further information: Erin Wolford, (949) 524-4035, MediaRelations@chipotle.com
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